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BRIEF: 

Design a face assessment centre to enhance the 
inherent qualities of the brand and to create truly 
memorable experiences that deliver. KEYWORDS:

• Professional
• Passionate
• Pioneering

AGE RANGE:

20 - 50

CONCEPT:

Professional Skin 
Therapists analyse 
14 areas of your 
face and create 
a ‘skin fitness 
plan’ for you and 
prescribe products 
that will help 
your major skin 
concerns. 

This space will be 
aimed more towards 
women with a ratio 
of 1 man to every 4 

women.



Dermalogica is the only company 
that uses specialised Skin Therapists 
that analyse your skin by Face 
Mapping and give you a prescription 
for certain products in their range 
that will benefit you personally.

This space at BoxPark will utilise 
this and create a Lifestyle place 
for people to gain tailored, free 
samples from dermalogica after 
experiencing Face Mapping by 
the professionals.

The whole idea for 
Dermalogica is that 
they have a product 
for everyone, are the 

leaders in Skincare and 
see themselves as non-

discriminatory. Therefore, 
the space will also be 

accessable for wheelchair 
users and people with 

disablilities. 
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1. Book a slot for a session with the Skin Therapist by using the Consultation Screens

OR

2. For people who have limited time, on the Speed Mapping Screens they can select an area of skincare that they need eg. Acne, 
Aging, Dry etc. and skip the Consultation stage.

3. The Skin Bar. This is where the Face Mapping Happens. Professional Skin Therapists will analyse 14 different areas of the face and 
create an individual Skin Fitness Plan on their Tablets and send it over to the Results Bar (5).

4. Optional Seating Area for waiting, if you need to, until your samples are ready for collection.

5. Results Bar. Smaller desk is for wheelchair access. Staff recieve the Skin Fitness Plan information and collect the respective samples. 
The staff then suggest when in your daily routine that you should use the product and how to use the products. You will also recieve 
a discount code to use in a dermalogica store if you are satisfied with the products.

Plan

Section



Consultation Screens where you book in 
to see one of the Skin Therapists

Speed Mapping 
screens

The consultation Screens are located in 
this way to create a sense of privacy 
for the people having their Face 
Mapping consultation. Some people 
may be self-conscious and may not 
want people who are outside of the 
space seeing them. However, not to 
block the natural light the partition 
isn’t the full height of the container.



The Ceiling Installation is a focal point 
and links the front and rear of the 
space by the speed mapping screens 
and the seating area. The inspiration 
for the complex shape is the texture of 
skin, the shapes of cells and wrinkles. 
The material is Aluminium and light 
will be shone behind it and will be 
visible through the gaps.

The colour blue has been used 
throughout the space as it is one of 
Dermalogica’s leading colours and 
their basic Daily Range packaging is 
in blue. It has connotations of being 
a clean and scientific colour and is 
used in some dermalogica stores.

Blue grout on the 
floor will help the 
visually impaired 

navigate the 
space and lower 
desks will create 

an inclusive space 
for wheelchairs.

Blue powder 
coating on the 
stools will also 

help the visually 
impaired locate 
the seats more 

clearly.



Marble Tiles 
Flooring

Zenith Bar Stool 
for Skin Bar and 
Results Bar

Zenith Office 
Chair for 
Staff at 
Wheelchair 
access desks

Speckled Bar 
top for Results 
Bar and Desk

Hi-Macs material for 
Skin Bar 

Normann 
Copenhagen 
Flip Mirror for 
on Skin Bar

Aluminium 
Sheet for 
Ceiling 
Installation 

Fabric for 
seating 
created by 
the ceiling 
installation

‘Marble’ 
Wallpaper 
for partition 
wall behind 
Results Bar

Powder Coating 
on Zenith Stool 
tubing

Blue Grout 
for between 
Marble tiles

Materials 
Board


